
Q1 Please rank the following objectives in terms of their importance to
you
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Attractive Dunoon

Thriving Dunoon

Inclusive Dunoon

Welcoming Dunoon

Empowered Dunoon

Accesible Dunoon
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Q2 Within "Think Community" please rank the following projects in terms
of their importance to you.
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American Years Heritage Museum

Cycle Hub

Co Worker base

Community networking

Gateway Project

Castle House Museum
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Q3 Please rank the following themes in "Think Economy" in terms of their
importance to you.
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Shop Local

Makars Space

Promote Local Culinary Culture
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Q4 In relation to "Think Tourism" please rank the following in terms of
their importance to you
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Creating a unique selling proposition for Dunoon

The Dunoon Project

Dunoon as a Cycling Town

Accomodation

4 / 10

Think Dunoon SurveyMonkey



Q5 In terms of Dunoon as a place , please rank the following
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Welcoming Headland (The area around
the pier)

Attractive Argyll St

environmental improvemments in the
area around St Johns Church and the
Burgh Hall

Revealed Milton Burn

Accessible East Bay

Reactivated west Bay

Town Wide Strategies
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Q6 In terms of the theme "Welcoming Headland" please rank your
priorities
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Welcoming Headland Masterplan

Public transport Interchange

The Pier
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Q7 I n respect of the area aroud the Burgh hall, please rank the following
in terms of your priorities
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Burgh Hall Garden

St John's Church Ground

Hanover St gardens
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Q8 Please rank your priorities for the Area aound the Milton Burn
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Milton Burn Landscape Strategy

Old Gasorks site
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Q9 East And West Bay. Please rank the following
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Beach Access East Bay

Victoria Parade Promenade West Bay
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Q10 Pleas rank the following Town Wide strategies in terms of their
importance to you.
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Sineage Strategy making it easire to find a way into town and around town for
visitors

Transport Strategy

Landscape strategy
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